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MARKET SUMMARIES FOR 
MARCH 2007 

 Comparisons to a year ago can be 
found in the tables on pages 6 and 7. 

Pacific Northwest 
Producers delivered a total of 608.4 

million pounds of milk to the market during 
March.  Daily deliveries averaged 19.6 
million pounds, down 5.7 percent from 
February.  An estimated 747 producers 
delivered milk to the market during the 
month.  Daily deliveries per producer 
averaged 26,274 pounds, down 5.7 percent 
from February. 

Class I producer milk during March 
totaled 193.5 million pounds, 31.8 percent 
of total producer receipts. Daily usage 
averaged 6.2 million pounds, down 0.2 
percent from February. 

Arizona 
Producers delivered a total of 349.6 

million pounds of milk to the market during 
March.  Daily deliveries averaged 11.3 
million pounds, up 5.0 percent 
from February.  An estimated 92 producers 

delivered milk to the market during the 
month. Daily deliveries per producer 
averaged 122,589 pounds, up 5.0 percent 
from February. 

Class I producer milk during March 
totaled 120.6 million pounds, 34.5 percent 
of total producer receipts.  Daily usage 
averaged 3.9 million pounds, down 1.6 
percent from February.  ♦ 
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124 131
March-07 February-07 March-06

Pacific Northwest & 
Arizona Marketing Areas 

April 2007 

1930 – 220th Street SE, Suite 102 
Bothell, Washington 98021-8471 

Phone (425) 487-6009 
Fax      (425) 487-2775 

Homepage: fmmaseattle.com 
E-mail:  fmmaseattle@fmmaseattle.com

10050 N 25th Avenue, Suite 302  
Phoenix, Arizona 85021-1664 

Phone (602) 547-2909 
Fax      (602) 547-2906 
E-mail:  ma@fmma.net 

James R. Daugherty 
Market Administrator 

Federal Order Producer Prices and Component Levels: March 2007  
Producer Prices FO124 FO131 Component Levels (%) FO124 FO131 

Uniform Price 1/* 14.84 15.12 Butterfat 3.714 3.564 
Butterfat 2/ 1.3769 1.3708 Protein 3.083 N/A 
Protein 2/ 2.4329 N/A Other Solids 5.694 N/A 
Other Solids 2/ 0.5257 N/A Nonfat Solids 8.776 N/A 
PPD 1/* (0.25) N/A    
Skim 1/ N/A 10.70    

N/A = not applicable.  * Subject to applicable location adjustments.  1/ $ per cwt.  2/ $ per pound. 
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SPECIAL NOTE: 
MARCH 2007 REVISED CLASS PRICES 

 
On April 6, USDA, AMS, Dairy Programs, 

announced a revision of the Class and Component 
Prices for March 2007 that were announced on 
March 30, 2007. Federal order language requires 
these prices be based on weekly prices announced 
by the National Agricultural Statistics Service 
(NASS) on or before the 5th day of the month. In 
setting the price release dates for 2007, AMS failed 
to note that NASS was releasing the “Dairy 
Products Prices” report on Thursday, April 5th. 
AMS determined that prices need to be 
recalculated using the five weeks of survey prices 
published in the April 5th NASS report. 
Consequently, prices and volumes for the survey 
week ending March 31st are included in the re-
calculation.  See articles below and on page 3.  ♦ 
 

 

MARCH 2007 CLASS PRICES, 
AS REVISED 

 
March 2007 non-advanced Class Prices were 

calculated using NASS commodity price surveys 
from March 3, 10, 17, 24 and 31, 2007.  
Component prices for the month are $2.4329 per 
pound of protein, $1.3769 per pound of butterfat, 
$0.5257 per pound of other solids, and $1.0229 per 
pound of nonfat solids.  See also the articles above 
and on page 3. 

March 2007 Class III and IV prices at 3.5% 
butterfat are $15.09 and $13.71 per hundredweight, 
respectively.  The March Class III price compared 
to February is up $0.91.  The Class III price is 
$3.98 higher than in March 2006. The Class III 
price at 3.67% butterfat is $5.40 above the support 
price of $9.90 at 3.67% butterfat. 

Class II butterfat was announced at $1.3839 
per pound.  Class I skim and butterfat and Class II 
skim prices for March 2007 were announced on 
February 23, 2007.  The Class II price at 3.5% 
butterfat is $13.60 for March 2007. 

 
FINAL: NASS COMMODITY PRICES  

 February March Change 
Cheese* $1.3454 $1.3732 $0.0278 
Butter $1.2129 $1.2676 $0.0547 
Nonfat Dry Milk $1.1021 $1.1902 $0.0881 
Whey $0.6005 $0.7060 $0.1055 
* The weighted average of barrels plus 3 cents and blocks.   

Current Commodity Prices - - The NASS survey 
of cheddar cheese prices showed increases in 
price received for 40-pound blocks and 500-pound 
barrels.  The survey of 40-pound blocks showed an 
increase of 5.1 cents between the March 17 and 
the April 14 surveys, to $1.3970 per pound.  The 
survey of 500-pound barrels (adjusted to 38% 
moisture) showed an increase of 4.25 cents to 
$1.4135 per pound. 

The NASS butter price showed a net increase 
of 2.92 cents between the weeks ending March 17 
and April 14 from $1.2945 per pound to $1.3237 
per pound. 

The NASS nonfat dry milk showed an increase 
of 22.28 cents since mid-March to $1.3920 per 
pound. The average price for NASS whey showed 
an increase of 7.22 cents since mid-March to 
$0.7794 per pound.  ♦ 
 
 

 
 

MAY’S CLASS I PRICE ANNOUNCEMENT  
 

On April 20, the May 2007 Class I price was 
announced at $17.82 for the Pacific Northwest 
Order and $18.27 for the Arizona Order.  The 
Class I price was calculated using NASS 
commodity price surveys from the weeks of April 7 
and 14. 

The May Class III and IV advance skim prices 
are $11.28 and $10.80 per hundredweight, 
respectively.  The butterfat portion of the Class I 
mover increased 4.93 cents from $1.3896 to 
$1.4389 per pound. 

The May 2007 Class II skim and nonfat solids 
prices were also announced on April 20.  The skim 
price is $11.50 per hundredweight, and the nonfat 
solids price is $1.2778 per pound for all Federal 
orders.  ♦ 
 
ADVANCED: NASS COMMODITY PRICES FOR 

CLASS I PRICE CALCULATIONS 
 April May Change 
Cheese* $1.3656 $1.4177 $0.0521 
Butter $1.2782 $1.3193 $0.0411 
Nonfat Dry Milk $1.1655 $1.3692 $0.2037 
Whey $0.7021 $0.7709 $0.0688 
* The weighted average of barrels plus 3 cents and blocks.   
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USDA REVISES CLASS PRICE 
ANNOUNCEMENT DATE 

 
Listed below are the release dates for the 

Federal milk order program for price data 
applicable to January through December 2007. The 
advance pricing factors will be released on the 
Friday before the 23rd of the preceding month 
unless this date is a Friday. 
 

Advanced Prices and Pricing Factors 
Month to 
Which Prices 
Apply 

Release Date 
Time Period of 
NASS Prices 1/ 

January  Dec. 22, 2006  12/9, 16  
February  Jan. 19, 2007  1/6, 13  
March  Feb. 23  2/10, 17  
April  Mar. 23  3/10, 17  
May  Apr. 20  4/7, 14  
June  May 18  5/5, 12  
July  Jun. 22  6/9, 16  
August  Jul. 20  7/7, 14  
September  Aug. 17  8/4, 11  
October  Sept. 21  9/8, 15  
November  Oct. 19  10/6, 13  
December  Nov. 23  11/10, 17  

 
Class and Component Prices 

Month to 
Which Prices 
Apply 

Release 
Date  

Time Period of 
NASS Prices 1/  

January  Feb. 2, 2007  1/6, 13, 20, 27  
February  Mar. 2  2/3, 10, 17, 24  
March Apr. 6 *  3/3, 10, 17, 24, 31 * 
April May 4 4/7, 14, 21, 28 * 
May  Jun. 1  5/5, 12, 19, 26  
June  Jun. 29  6/2, 9, 16, 23  
July  Aug. 3  6/30, 7/7, 14, 21, 

28  
August  Aug. 31  8/4, 11, 18, 25  
September  Oct. 5  9/1, 8, 15, 22, 29  
October  Nov. 2  10/6, 13, 20, 27  
November  Nov. 30  11/3, 10, 17, 24  
December  Jan. 4, 2008  12/1, 8, 15, 22, 29  
* Revised. Revisions are in bold. 
1/ Weekly sales periods, ending on the indicated date, that are 
included in the applicable average. Information for the week 
usually is released by NASS on Friday of the following week. 

 
 

Likewise, the class and component prices will 
be released on the Friday before the 5th of the 
following month unless this date is a Friday. A 
revision to the release date and time period of 
NASS prices for the Class and Component Prices 
for March 2007 has been made. Prices that had 
been announced on March 30 were revised on April 
6 at 3:15 p.m. EDT. The time period of NASS 
prices for the Class and Component Prices for April 
2007 has also been revised.  The release time for 
all other release dates, except Nov. 23, is 10:00 
a.m. EST/EDST; for Nov. 23, the release time is 
2:00 p.m. EST.  ♦ 
 
 

NASS REVISES RECENT SURVEY PRICES 
 

On April 13, 2007, NASS announced revisions 
in prices for the weeks ending March 17, 24 and 
31, 2007.  In a special note, NASS noted that “due 
to a reporting error at a nonfat dry milk plant, the 
previous three weeks of nonfat dry milk prices and 
volumes have been revised.”  NASS added that 
“No data will be revised beyond four weeks as per 
NASS policy.”  The NASS survey for April 13, 2007, 
can be found at: http://usda.mannlib.cornell.edu 
/MannUsda/viewDocumentInfo.do?documentID=14
50.  The NASS surveys for the weeks of March 3, 
10, 17, 24, and 31, as released on April 5, 2007, 
were used in calculating the Federal order Class IV 
price and the revisions identified are not included in 
the Class IV price calculation.  ♦ 
 

REVISION IN NASS NFDM PRICES 
AS OF APRIL 13, 2007 

 April 5 April 13 Change 
April 7 N/A $1.3513 N/A 
March 31 $1.2378 $1.2967 $0.0589  
March 24 $1.2341 $1.3231 $0.0890 
March 17 $1.1692 $1.2521 $0.0829 
March 10 $1.1608 $1.1608 N/R 
 

REVISION IN NASS NFDM VOLUMES IN 
POUNDS AS OF APRIL 13, 2007 

 April 5 April 13 Change 
April 7 N/A 15,465,929 N/A 
March 31 16,918,541 12,719,020 (4,199,521) 
March 24 20,482,373 13,284,241 (7,198,132) 
March 17 22,766,943 14,422,047 (8,344,896) 
March 10 17,557,997 17,557,997 N/R 
N/A: Not applicable.  N/R: No revision. 
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Continued from Page 8 
 

The table on page 5 details the differences in the 
characteristics of each survey.  Within the table, 
comparisons are made between the following 
areas: 1) Purpose; 2) Coverage; 3) Specifications 
For How NFDM Prices Are Developed; 4) Reported 
Price; and 5) Content, Frequency & Methods. 
Purpose 

The first difference between the NASS and the 
DMN survey is the purpose that each fulfills.  The 
NASS survey’s purpose is very specific and is to 
provide a basis for establishing a minimum market 
value of raw milk for Federal Milk Marketing Orders. 
 In addition, the NASS survey is not voluntary, but 
required under the “Dairy Market Enhancement Act 
of 2000.”  On the other hand, the DMN surveys are 
a part of a broader aspect of the mission of USDA’s 
Agricultural Marketing Service.  The data collected 
by DMN and other Market News offices, is 
designed to assist in the orderly marketing and 
distribution of farm commodities.  The DMN 
surveys provide dairy farmers and their 
cooperatives, processors, buyers and sellers of 
dairy products, and others with timely and accurate 
market information on milk and dairy products 
which will help them in making current buying 
decisions and in future planning. 
Coverage 

The coverage of the NASS and DMN surveys 
has some overlap but not to any significant degree. 
 The NASS survey is national in scope and 
conducted weekly.  NASS only surveys 
manufacturing plants which produce more than 1 
million pounds annually of specific cheese, butter, 
nonfat dry milk, and dry whey products.  The DMN 
survey, while it includes national components, 
primarily covers regional markets.  The DMN 
surveys are also voluntary, conducted by phone, 
and include buyers, and sellers, brokers/resellers.   
Specifications For How NFDM Prices Are 
Developed 

A difference between the NASS and the DMN 
surveys are how products sales are identified, what 
products are surveyed, and the particular unit sizes 
of the products.  The table on page 5 has specific 
information on differences between the two 
surveys.  The NASS survey includes tote and 
tanker sales in addition to 25 kilogram and 50 
pound bags.  Also, the NASS survey only includes 
low/medium heat process NFDM products where 
the DMN survey looks at both low/medium heat and 
high heat process NFDM.  High heat NFDM 
products generally have higher surveyed prices. 

Reported Price 
 Another difference between the NASS and the 
DMN surveys is that the NASS reports a weighted 
average price, that is dividing the total value of 
sales by the total pounds sold.  The DMN surveys 
however, are announced as ranges from low to 
high observations with no weighting by volume.  
DMN does report a mostly series or range which 
identifies where most sales are taking place, but, 
again, without any weighting of the sales prices. 
Content, Frequency & Methods 

Lastly, the content of the NASS and DMN 
surveys are very different.  Simply put, the two 
surveys differ in their content based on their 
primary purpose.  The NASS survey is designed to 
arrive at a price for dairy products with specific 
characteristics.  The data is reviewed by 
statisticians in NASS field offices.  The data is 
further reviewed in Washington, DC, and compared 
to previous submissions of a manufacturer and 
reports of other manufacturers.  Data that seems 
questionable is verified. When published, the data 
is the basis for establishing a minimum market 
value of raw milk for Federal Milk Marketing Orders. 
 The data is also used by participants in the dairy 
industry, from dairy farmers to economists and 
analysts, to interpret production data and project 
past and future price trends. 
 The DMN surveys are a part of a larger purpose 
of the Agricultural Marketing Service, that is, “to 
provide current, unbiased price and sales 
information to assist in the orderly marketing and 
distribution of farm commodities.”  Each market 
reporter analyzes and evaluates a variety of 
information as it relates to dairy marketing from 
both survey interviews and other USDA information 
with the end goal of evaluating the reliability and 
representativeness of information collected and 
reported.  Outlier information is verified or thrown 
out.  Subscribers to DMN use the survey 
information as an indicator of the value of different 
commodities in various regions of the country and 
to make purchase and production decisions 
between commodities and regions.  ♦ 
Further information on the NASS and DMN Surveys 
identified in this article can be found at the following 
internet links: 
NASS: http://usda.mannlib.cornell.edu/ 
MannUsda/viewDocumentInfo.do?documentID=1450 
DMN: http://www.ams.usda.gov/dairy/mncs/index.htm 
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National Agricultural Statistics Service (NASS) Dairy Market News (DMN) 
PURPOSE 

 Dairy Products Prices are collected weekly and used by USDA to assist in 
the determination of the minimum market value of raw milk.  The "Dairy Market 
Enhancement Act of 2000," requires the mandatory reporting of the price, 
quantity, and moisture content of butter, nonfat dry milk, cheddar cheese, and 
dry whey. 

 The Dairy Market News Branch’s objectives 
are to provide dairy farmers and their 
cooperatives, processors, buyers and sellers of 
dairy products, and others with timely and 
accurate market information on milk and dairy 
products which will help them in making current 
buying decisions and in future planning. 

COVERAGE 
 The Dairy Products Prices survey is a national program conducted weekly in 
selected states.  The scope of the survey includes cheese plants, butter plants, 
nonfat dry milk plants, and dry whey plants that annually have 1 million or more 
pounds of sales of these manufactured dairy products.  

 Markets covered are regional or national in 
scope.  Buyers, sellers, and brokers/resellers are 
surveyed by telephone and share information on 
a voluntary basis. 

SPECIFICATIONS FOR HOW NFDM PRICES ARE DEVELOPED 
Sale:  When a transaction is completed (for example: nonfat dry milk is “shipped 
out” and title transfer occurs).  Sales are for USDA Extra Grade and USPH 
Grade A, non-fortified, nonfat dry milk. 
Price:  Price is f.o.b. processing plant/storage center.  Prices and quantities are 
for all 25 kilogram bag, 50 pound bag, tote and tanker sales. 
Include:  Nonfat dry milk manufactured using low or medium heat process, CCC 
purchases under the Dairy Price Support and related programs, and CME sales 
by initial manufacturer. 
Exclude:  Sales of nonfat dry milk more than 180 days old, nonfat dry milk 
manufactured using high heat process, sales of instant nonfat dry milk, sales of 
dry buttermilk products, transportation and clearing charges, intra-company 
sales, resales of purchased nonfat dry milk and forward pricing sales (sales in 
which the selling prices was set (not adjusted) 30 or more days before the 
transaction was completed).   

Sale: Spot sale prices are collected along with 
very short term contracts as they are 
established. 
Price: Prices are f.o.b. the producing plant. 
Prices are for 25 kilogram and 50 pound bags. 
Include: Prices are collected for low/medium 
heat powder and high heat powder in two 
separate price series.  CCC and DEIP sales are 
included. 
Exclude: Long term contracts at fixed prices are 
not included in the price series.  No volumes are 
reported.  

REPORTED PRICE 
 A weighted average price calculated by dividing the total dollars received by 
the total pounds sold. 

 A price range along with a mostly series are 
generally reported.  The mostly series more 
closely defines where the majority of the sales 
are taking place.  The mostly series is 
transaction driven and not volume weighted.   

CONTENT, FREQUENCY & METHODS 
 Dairy products producers provide data for prices and volume of sales for 
cheddar cheese, nonfat dry milk, butter, and dry whey, as well as barrel cheddar 
cheese moisture content.  The data are collected as weekly totals of pounds sold 
and dollars received.  The survey is conducted weekly and reporting is required 
by law. The data published each Friday is for the previous week Sunday through 
Saturday. 
 The Dairy Products Prices survey universe is all facilities in the United 
States that have 1 million or more pounds of sales of the manufactured dairy 
products in the program. Facsimile, mail, telephone, and web-based reporting 
are used to speed movement of data from respondents. 
 Verification of the data begins with a review by NASS field office 
statisticians. This data is then transmitted to NASS headquarters in DC where it 
undergoes two additional reviews by specialists. Data are compared to previous 
data from respondents as well as the current data of other respondents. If the 
data seems questionable, respondents are re-contacted and the accuracy of the 
data verified. Once verified and summarized, there is a final review of the data 
before publication. 
 The primary use of the dairy products prices statistics is to assist the USDA 
in the determination of the minimum market value of raw milk.  Producers also 
use the information to determine production and marketing strategies.  Producer 
organizations, financial institutions, traders, national policymakers, and foreign 
buyers and sellers are other important data users.  Economists, analysts, and 
researchers interpret production data to project past and future price trends. 

 Surveyed operations supply information on 
sales prices, along with supply and demand 
factors relevant to the market.   
 Domestic prices are surveyed on a weekly 
basis and prices are released on Thursday of 
each week. 
 In order to properly report a market, the 
reporter must be able to analyze and evaluate a 
variety of information as it relates to dairy 
marketing.  In addition to their interviews, market 
reporters have access to a variety of Federal 
order and other USDA information.  This 
information is extremely helpful in evaluating the 
reliability and representativeness of information 
collected. 
 Prices reported to reporters are reviewed by 
reporters across all regions and commodities.  
Outliers are verified by contacting named buyers 
or are discarded. 
 Prices are used by industry participants as 
indicators of the values of different commodities 
in various regions of the country.  These prices 
are used to make purchase and production 
decisions between commodities and regions. 

Source: USDA, AMS, Dairy Programs 
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Prices 
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• Class I Price for May 2007 
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• NASS Revises Recent Survey Prices 

• Dairy Commodity Price Surveys: NASS vs. 
Dairy Market News 

 
 
 
 
 
 
 
 
 
 

DAIRY COMMODITY PRICE SURVEYS: 
NASS vs. DAIRY MARKET NEWS 

 
In recent weeks questions have been raised 

about the relationship between dairy commodity 
prices surveys and what they represent.  In 
particular, the relationship between surveys 
conducted by National Agricultural Statistics 
Service (NASS) and Dairy Market News (DMN) 
have been highlighted, and specifically, surveys of 
nonfat dry milk products (NFDM).  This article 
attempts to identify differences between the survey 
techniques utilized by both NASS and DMN.  All 
information contained in this article is publicly 
available and sourced from the particular agency 
conducting the respective survey. 

The surveys of dairy commodity prices 
conducted by NASS and DMN are different 
surveys. There is overlap between the two but 
there are also differences in the data they collect 
and how the data is collected. 
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